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Q2 & H1 FY24 : Key Financial Highlights

3

Op. Revenue

16.0%

Cr

Cr

Q2

H1

EBIDTA

23.4% 27.2%

226.3

262.5

50.0
61.7

39.1

49.8

22.1% 23.5% 16.8% 18.4%

15.8% 20.8% 37.7%

380.9

440.9

79.4

95.9

20.8% 21.7% 15.7% 18.2%

60.7

83.6

Standalone basis

PAT

Numbers Represents Margins



Profitability Highlights

4

Standalone basis

Particulars (  Cr) Q2 FY24 Q2 FY23
Y-O-Y

% Change
Q1 FY24 H1 FY24 H1 FY23

Y-O-Y

% Change
FY23

Revenue from Operations            262.5            226.3 16.0%            178.4            440.9            380.9 15.8%            779.5 

COGS            150.5            132.6            101.6            252.2            220.4            448.9 

Gross Profit (GP)            111.9              93.7              76.8            188.7            160.5            330.6 

GP Margin 42.7% 41.4% 43.0% 42.8% 42.1% 42.4%

Employee Expenses              26.1              24.3              26.0              52.0              47.3              97.9 

Administrative & Other Expenses              11.9              10.1                9.0              20.9              18.1              36.3 

Selling & Distribution Expenses              12.2                9.3                7.7              19.9              15.8              44.5 

EBIDTA              61.7              50.0 23.4%              34.1              95.9              79.4 20.8%            151.9 

EBIDTA Margin 23.5% 22.1% 19.1% 21.7% 20.8% 19.5%

Other Income                8.3                5.9              11.2              19.5                6.1              20.2 

Depreciation & Amortisation                2.6                2.2                2.4                5.0                4.1                8.7 

EBIT              67.4              53.7 25.4%              42.9            110.3              81.4 35.6%            163.5 

EBIT Margin 24.9% 23.1% 22.6% 24.0% 21.0% 20.4%

Finance Cost                1.1                1.5                1.5                2.6                2.9                6.4 

Profit before Tax              66.2              52.3 26.8%              41.4            107.7              78.5 37.2%            157.1 

PBT Margin 24.5% 22.5% 21.9% 23.4% 20.3% 19.6%

Tax              16.5              13.1                7.6              24.1              17.8              37.8 

PAT              49.8              39.1 27.2%              33.8              83.6              60.7 37.7%            119.3 

PAT Margin % 18.4% 16.8% 17.9% 18.2% 15.7% 14.9%



Balance Sheet Overview
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Standalone basis

Particulars (  Cr)
As at

Sep 2023

As at

Sep 2022

As at

Mar 2023
Particulars (  Cr)

As at

Sep 2023

As at

Sep 2022

As at

Mar 2023

ASSETS EQUITY AND LIABILITIES

Non-Current Assets Equity

Property, Plant and Equipment 85.3           76.9           83.9        Equity Share Capital 61.6            61.6          61.6          

Right of Use Asset 18.0           13.3           16.0        Other Equity 556.4          445.4        485.8        

Capital work-in-progress 1.7             2.6             1.3          Total - Shareholders' funds 618.0          507.0        547.4        

Investment Property + Other Intangible Assets 1.5             1.5             1.5          

Financial Assets LIABILITIES

Investment in Subsidiary & Joint Venture 11.5           8.5             8.5          Non-Current Liabilities

Investments Others 26.7           93.3           22.5        Financial Liabilities

Loans + Other Financial Assets 17.3           17.3           23.1        Lease Liabilities 13.1            10.3          12.9          

Deferred Tax Assets (Net) 1.1             3.3             0.3          Provisions 0.1              0.1            0.1            

Other Non Current Assets 2.7             2.0             2.6          

Total - Non-Current Assets 165.8         218.7         159.6      Total - Non-Current Liabilities 13.2            10.4          12.9          

Current Liabilities

Current Assets Financial Liabilities

Inventories 124.1          178.4          165.6         Borrowings 49.7            65.8          50.8          

Financial Assets Lease Liabilities 2.5              1.7            2.3            

Investments 139.5          48.0           126.9       Trade Payables 56.6            73.4          48.1          

Trade Receivables 249.5          205.3          169.9       Other Financial Liabilities 21.7            15.0          18.9          

Cash and Cash Equivalents & Bank Bal. 179.9          169.5          170.4       Other Current Liabilities 35.7            13.9          41.2          

Other Financial Assets (incl. Loans) 2.9             2.4             1.3          Provisions 76.6            136.2        94.6          

Other Current Assets 20.5           7.7             23.4        Current Tax Liabilities (Net) 8.1              6.8            0.9            

Total - Current Assets 716.4         611.3         657.6      Total - Current Liabilities 251.0          312.6        256.8        

TOTAL - ASSETS           882.2           830.0 817.2      TOTAL - EQUITY AND LIABILITIES            882.2          830.0 817.2        



Operational Matrix (Q2 Y -o-Y)
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Operational Matrix (H1 Y -o-Y)
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Q2 : Key Updates

ÅLaunch of Brand òJunior Killeró 

Å Foray into the kids wear category

Å High-street fashion brand designed for boys of age group 4 year to 16 years

Å Move marks Brand Killer becoming a four-to-forever (age-group) brand

ÅStrengthening Brand Focused EBOs presence

Å Net addition of 49 Brand Killer EBOs in H1 FY24 and 22 in Q2 FY24

Å Re-strategising the way forward for the K-Lounge EBOs with an idea to expand store size in the future

Å  Continued Marketing Initiatives

Å In stadia Advertising during the India v/s West Indies T20 series

Å Focused Outdoor Advertising initiatives
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Launch Event ς Brand  òJunior Killeró



Tradeshow : Junior Killer SSõ24
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Product Category Performance
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Product Wise Sales Contribution

Q2 FY24 Q2 FY23

Qty Sales / Sales Realisation Q2 FY24 Q2 FY23 H1 FY24 H1 FY23 FY23

Apparel and Lifestyle Accessories/Products Sales Qty 

(Units in Lakhs)
38.5 32.3 68.9 55.6 110.7

Apparel Units (% of Total Qty Sales) 68.5% 75.3% 64.9% 73.7% 72.7%

Sales Realisation
( per unit)

678 699 636 682 700

55.0%

21.9%

8.4%

4.4%

10.3%

55.7%

24.1%

8.9%

4.6%
6.7%

H1 FY24 H1 FY23



Channelwise Sales Performance
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:  EBO  /  LFS

:  MBO / E-Com / Exports / Factory & Seconds

47.0% 41.4%

53.0% 58.6%

Q2 FY24 Q2 FY23

Q2 (Y-o-Y)

45.2% 41.8%

54.8% 58.2%

H1 FY24 H1 FY23

H1 (Y-o-Y)



EBO Network Update
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Particulars
COCO/COFO 

Nos.
FOFO Nos. Total Nos.

As on April 01 2022 25 331 356

As on April 01 2023 28 425 453

As on June 30, 2023 27 427 454

As on Sep 30, 2023 28 442 470

EBO Addition

Mix of COCO / COFO / FOFO stores (with FOFO model dominant)

Totally spread over an approx. area

~2,87,000 sq.ftspread across India

Å Killer Brand EBOs    :        271

Å  K-Lounge     :        178

Å Other Brand EBOs      :        20

Å  Factory Outlet         :             1

Break up of EBOs

Killer EBO ð Guwahati

Under Development EBOs : 49



Warisaliganj, Bihar

Kokrajhar, Assam

Select Recent EBO Openings

Telangana

Allahabad, Uttar Pradesh

Ghaziabad, Uttar Pradesh Indore, Madhya Pradesh





KKCL : Corporate Overview 



Å AmongstfewhomegrownsuccessfulApparelFashionBrandwithrootsdatingbackto1980õs

Å PridesitselfincontributiontotheevolvingDenimcultureinIndiawithitsBrand(s)

Å IntegratedPlayacrossValueChain:Designing- Manufacturing- Branding- Retailing

Å EstablishedWidespreadDistribution: PresenceandreachacrossIndiawithchannelmixacross

EBOs,LFSStores,E-commerceandthetraditionalMBOchannel

Designing Success - Since 1980õs
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1st Flagship Store at Dadar (Mumbai, India)

Journey from a Denim Focused Brand to establishing Lifestyle Brand  (s)

1980

Commenced Manufacturing

1989

Launched òKilleró Brand

1998

Launched òLawmanó & òEasiesó Brand

2004

Launched òK-Loungeó Retail Store

2002

Launched òIntegritió Brand

2019

Acquisition of òDesi Belleó ðWomenswear Brand

Journey continues . . .

2006

Companyõs IPO
2023

BCCI Sponsorship ðBrand Killer

2023

Launched òKiller Junioró Brand



VISION :  

Tobea world-classbusiness

organizationwhich enables

value, best servicesand

enhancementofnetworthfor

allthestakeholders

Financial Sustainability driven Decision Making 

Key Driver for achieving the 3 Key òSó of Business

- Business Stability

- Business Sustainability

- Business Scalability

Driven by Sustainable Business Ethos
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Consistently Profitable

+ 

Rich Dividend Payment History

Leading to :

BUSINESS ETHOS

RIGHTNESS

MORALITY

ETHICAL PRACTICES

MISSION :

× Driving excellence through - people, business partners and other stakeholders

× Focusing on consumer satisfaction and executing a customer-centric business module

× Adopting international standards and best practices across our operations

× Executing the business based on the three core growth principles of 3S



Executive

Independent

Supported by Focused & Experienced Board
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KewalchandP. Jain, CMD

ÅKiller Brand

ÅEasies Brand

ÅLawman Brand

Å Integriti Brand
ÅManufacturing Planning & 

Operations

ÅFinance Function

ÅGovernance & Compliances

ÅSupport Functions

ÅVision & Strategy

Dinesh P. Jain, Director Vikas P. Jain, DirectorHemant P. Jain, Jt. MD

Mr. Nimish G. Pandya

Independent Director 

Dr. Prakash A. Mody 

Independent Director 

C.A. Mr. Yogesh A. Thar

Independent Director 

C.A Ms. DrushtiR. Desai

Independent Director 

ð CMD of UnichemLaboratories Limited

ðFounding Partner at Pandya Juris LLP, 

International Lawyers & Tax Consultants 

and Proprietor at Pandya and Co. 

Advocates and Notary

- Senior Partner in Bansi S. Mehta & 

Co., a reputed CA Firm

- 31+ years of rich work experience

- Partner in Bansi S. Mehta & Co., a 

reputed CAfirm

- 20+ years of experience



Product 

Innovation

Established Brand 

Portfolio

Widespread

Distribution

In-House

Manufacturing & 

Technical Capabilities

Riding on Key Competitive Success Factors
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1

2

3

4

Competitive Advantage

Financial Advantage

Leading to

Benefiting End Consumer 

                                               Attractive Quality Products 

                                              at

                                         Sharp Prices



KKCLõs New Dawn of Growth

21

Addition of 

Experienced Professional Team

Expansion of

Product Category

Aids Revenue Diversification and Increased Shelf Space

Growing of

Brand Focused EBOs

Increase Visibility & Growing Coverage

Increased Support towards

Marketing & Distribution

Increased support to distribution channel & Higher Marketing Spend

Planned Bi-Annual

Trade Shows

Helps in Supply Chain PlanningIndependent Market Intel & Newer Ideas

FOCUSED ON HIGH SALES GROWTH WITH SUSTAINABLE MARGINS

Growth Focus: We believe Indianmarket would continue to provide opportunities to grow and the segment 

we serve have potential to absorb newer products from established brands
Mr. Kewalchand P. Jain, CMD


